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MERCEDES-BENZ FASHION WEEK ISTANBUL FALL/WINTER 2019 SEASON ENDED
Mercedes-Benz Fashion Week Istanbul Fall/Winter 2019 season took place on March 11-14, 2019 at the Zorlu Performance Arts Center, with organization by the Istanbul Ready-Made Garment and Apparel Exporters' Association (IHKIB). The highly anticipated event by all the important players of the fashion world was also the 13th season with Mercedes-Benz as title sponsor. 

The designers and brands that showcased their collections in Mercedes-Benz Fashion Week Istanbul included ASLI FİLİNTA, BELMA ÖZDEMİR, BRAND WHO, CELE-BRAND, CEREN OCAK, ÇİĞDEM AKIN, CLIMBER, DAMAT, DB BERDAN, EMRE ERDEMOĞLU, EMRE PAKEL, EXQUISE, EZRA TUBA, GİRAY SEPİN, GÖKHAN YAVAŞ, GÜLÇİN ÇENGEL, GUNTAS, HEMINGTON, HOUSE OF OGAN, KARMA 1: SELEN AKYÜZ & THIRD, KİĞILI, KITH & KIN, M.O.F.C. EDA GÜNGÖR, MEHTAP ELAIDI, MELTEM ÖZBEK, Mercedes-Benz presents ÖZGÜR MASUR, MiiN by KADİR KILIÇ, MURAT AYTULUM, NEW GEN by IMA, ÖNDER ÖZKAN, ÖZLEM ERKAN, ÖZLEM KAYA, ÖZLEM SÜER, ŞEBNEM GÜNAY, SUDI ETUZ, TUBA ERGİN, and W-S-M.
Here are some of the highlights and figures from the 13th season of Mercedes-Benz Fashion Week Istanbul, which featured a rich program of runway shows and presentations of Fall/Winter 2019 collections, as well as sales events of brands and designers, talks, panel sessions and workshops on various fashion-related topics:
With 5,000 visitors on average per day, over 20,000 visitors in total attended the runway shows and presentations throughout the fashion week.
MBFWI opened with the Emre Pakel runway show at The Core Istanbul, which forms the sales dimension of the week, and continued with the debut show of W-S-M (Seydullah Yılmaz, Berna Süslü and Muhammed İloğlu). The three young and talented designers presented their collaborative collection. The Core Istanbul promoted the collections of select brands and designers to the Turkish and international buyers at the Sky Lounge in Zorlu PSM. 
This season, over 100 buyers from 23 countries visited The Core Istanbul. The buyers that came to Istanbul for the occasion represented prestigious retailers including Saks Fifth Avenue Dubai, Printemps Paris, Harvey Nichols Katar, Fashion Avenue Russia and Liberty London. 

The Core Istanbul welcomed the guests in a new format with a carnival theme, conceived by creative director Güneş Güner and also included a pop-up shop that featured creations of Turkish brands and designers. Exclusive to MBFWI, designs by the likes of Fonfique, Gözde Atlı, Emre Pakel, Giray Sepin, W-S-M, Third, Pınar Yeğin, Aslı Filinta, Esra Dandin, The Royal Gang, Ayşe Tanman Ceramics and Incomplit were sold in the pop-up shop for a limited time.
The Core Istanbul featured panel sessions on a number of key topics such as seasonal trends, managing digital processes, branding, slow fashion and fashion photography, along with a rich event program. On Tuesday, March 19, The Core hosted a talk on the “Fashion Cycle” with trend expert and creative director Güneş Güner as moderator, influencer Asena Sarıbatur and Öykü Özgencil, founder of the Incomplit brand. On Friday, March 22, Mercedes-Benz presented “How Data and Technology Drive Fashion”, a panel session moderated by Güneş Güner with designer Arzu Kaprol, strategic marketing and technology trends consultant Hakan Akben and digital marketing and technology expert Serkan Başer. Zeynep Üner, editor-in-chief of Elle magazine, moderated the panel session on “Turkish Fashion Photography” with fashion photographers Ayten Alpün Yılmaz, Tamer Yılmaz, Emre Güven and Koray Birand. Lastly, the “New Media” panel session” was moderated by Mirgün Cabas with guests Beliz Yıldırım, digital projects manager at Vogue and GQ, Seda Yılmaz, editor at Vogue, GQ and T24, and Yaprak Gerçek, fashion director and trainer at IMA.
Alongside some of the seasoned figures of the fashion industry, the 13th season calendar of Mercedes-Benz Fashion Week Istanbul also featured a high number of talented young designers. Carrying on the tradition of presenting the runway show of a different designer selected each season, Mercedes-Benz Türk supported Özgür Masur, the acclaimed Turkish designer and co-chair of Fashion Designers Association, with the “Mercedes-Benz presents Özgür Masur” runway show of his Fall/Winter 2019 collection.
Mercedes-Benz Lounge hosted around 5,000 guests this season. Mercedes-Benz Fashion Week Istanbul transfer vehicles – 15 Mercedes-Benz C-Class series cars and 5 Mercedes-Benz Vito vans – were on the streets of Istanbul throughout the fashion week to facilitate the guests’ transportation.
WGSN, one of the world’s most prestigious trend forecasting agencies that inform the industry professionals on the trends, colors, forms and styles of 18 months ahead, shared the Spring/Summer 2020 fashion trends in a trend seminar during Mercedes-Benz Fashion Week Istanbul.
The ALEM team that issued the daily MBFWI newspaper “ALEM MBFWI” for the sixth season featured interviews with designers, fashion news and the latest details about the events, reaching over 20,000 readers in total.
Mercedes-Benz Fashion Week Istanbul’s Official Skin Care Sponsor Bioderma was there for the fashion world, performing skin cleansing and care of the models before and after every runway show. Sensibio H2O, a cult product with its iconic bottle and pink cap, became the go-to cleanser of the make-up artists and models in the 34 runway shows. The brand also brought their partnership with designer Özlem Süer to the runway.
DHL, one of the official event sponsors, entertained the guests at its specially-designed booth with a fun Kinect game. Gökhan Yavaş presented his Fall/Winter 2019 collection courtesy of DHL.
Mercedes-Benz Fashion Week Istanbul’s official hair styling sponsor L’Oréal Professionnel did the hair styling for 33 runway shows with over hair dressers using L’Oréal Professionnel products.
S. Pellegrino, one of the official sponsors of Mercedes-Benz Fashion Week Istanbul, served the visitors beverages at its Italian-themed café located in The Zone.  Furthermore, 8,000 glass bottles of S. Pellegrino mineral water and 2,000 glass bottles of Perrier mineral water were served to the guests during the week.
TENCEL™, one of the main sponsors of the event, hosted the guests at its sustainable fashion-themed booth. The designer Giray Sepin presented his Fall/Winter 2019 collection titled RE-, created with TENCEL™ branded fabrics with the REFIBRA™ technology. 

Mercedes-Benz Fashion Week Istanbul, held at the Zorlu Performance Arts Center for the fifth time, featured the 1200-square meter The Zone, which housed the booths of event sponsors as well as the guest entrance, plus the 300-square meter “Press Lounge” designed to offer a dedicated area for the press members to work comfortably.
M.A.C Cosmetics, an official supplier of Mercedes-Benz Fashion Week Istanbul, did the makeup in 22 runway shows with more than 20 makeup artists who applied hundreds of products on the models throughout the week. 
The Mercedes-Benz Fashion Week Istanbul team wore Brand Who-designed t-shirts in the event venue throughout the week.
Throughout the event, cocktails prepared with special recipes and 5,000 cans of Red Bull were served to the guests. DJ performances in The Zone through the day entertained the visitors.
The 300-strong production team managed the event area while nearly 5,000 people in total worked in various functions to ensure that the fashion week ran seamlessly.
Mercedes-Benz Fashion Week Istanbul is made possible with the support of title sponsor Mercedes-Benz, official sponsors Laboratoire BIODERMA, L’Oréal Professionnel, Tencel™, DHL, S. PELLEGRINO, supporters Zorlu Center and Zorlu Performance Arts Center, and supplier sponsors M.A.C. Cosmetics and Red Bull.

Mercedes-Benz Fashion Week Istanbul is endorsed by Istanbul Ready-Made Garment and Apparel Exporters' Association (IHKIB), Fashion Designers Association (MTD), United Brands Association (BMD) and Istanbul Moda Academy (IMA).
All press releases of Mercedes-Benz Fashion Week Istanbul, sponsors and designers are available on our website: http://mbfwistanbul.com/ 
Contact:
L’Appart PR

mbfwi@lappartpr.com
Get in on the action! Follow Mercedes-Benz Fashion Week Istanbul! 
http://mbfwistanbul.com/
https://www.facebook.com/fwistanbul/
https://twitter.com/MBFWIstanbul
https://www.instagram.com/mbfwistanbul/
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